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Abstract

With the globalization of the world economy, advertisements are getting more and more significant. It is, with its unique and special characteristics, exerting great influence on every aspect of our daily lives. Slogans in advertisements are considered as the soul, which is to say that they are vital not only to the success of ads, but also to the flavor impression that are formed in the minds of consumers. The present thesis is trying to make studies on slogans in terms of Wording, Syntax and Rhetoric. Besides, under the analysis of slogans that I have collected from some internet and magazines, the characteristics of English slogans in advertising are supposed to be induced. 
This thesis is divided into five segments. The first part is the introduction, which gives you a general picture of the paper. Second part focus on advertising and slogans relating information. Third part is to emphasize the importance of studying English slogans, and the fourth part is an analysis of English slogans. In the concluding part, this thesis puts an emphasis again on the importance of study features of English slogans. The analysis is supposed to be a little help in the long way towards English studies and business operation.

Key Words：English slogans; characteristics; wording; syntax; rhetoric
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摘    要

在如今经济全球化的背景下，广告显得越来越重要，它们正以其独特的魅力影响着社会生活的方方面面。而广告语言当中的口号（广告标语）则被广泛认同为整个广告的“灵魂”。一个好的口号能给人留下十分深刻的印象，对广告的成功与否起着决定性的作用。本文试图对英语广告口号作一研究，在它们的词法、句法、修辞等层面，通过对广泛搜集的实例进行的详细分析归纳，探讨出英文广告口号的特点。

本文分为五个部分：第一部分是简单介绍本篇完成的背景；第二部分介绍了一些与广告口号相关的知识；第三部分提出了学习英语广告口号的重要性；第四部分主要分析了英语广告口号的特点；最后，再次强调其重要性。希望通过本篇的分析能为我们今后英语进一步学习和商业操作提供一点参考。

关键词：英语广告口号；特点；词法；句法；修辞
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